NOV/DEC 2021

VOLUME 6

THE NEWS
ALTOONA AREA CHAMBER OF COMMERCE

Tis the Season
SHOP SMALL 2021
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From the VP
While overall sales trends seem to be reporting
decent percentage increases (.8% over all industries),
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there are still challenges looming for our "mom & pop"
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retail. Supply chain disruptions, overall costs in
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roadblocks to success for many a small retailer.

HOLIDAY ECOMMERCE

making people feel better about where they spend

TRENDS TO WATCH 2021

their dollars, but a real, grassroots effort to support
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those neighborly folks that donate to every thing

product increasing and staffing shortages, are creating
Shopping local isn't just a "buzz phrase" aimed at

school related, hire our kids when they need extra

BUSINESS SPOTLIGHTS

dough for wheels & insurance, and make each and
every community uniquely their own. They contribute
to our school & community taxes, invest in and support
other local businesses/people, and often times live
right in our neighborhoods.
This holiday season take a moment to spend your
dollars locally, give local experiences as gifts and give
thanks to small businesses that make our community
special. Shop Small Saturday, November 27th (and any
other day -- it's that important!)
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Is great customer service becoming a lost art? We get it, 2020/21
have been rough years for the fast food/retail/hospitality
industries, given staffing shortages, closures and interruptions in
events and overall low attendance to just about anything. But are
we all struggling with providing stellar customer service?
Customer service/ customer experience will be a huge factor in
your businesses success as we come out of the pandemic and move
into the new year. Eye contact, a friendly smile, knowledgeable staff
and willingness to go the extra mile is what you'll be judged on by
your customer base. Can you say you and/or your staff do that
well?
Yep - it's been a bugger and people seem to be looking for a fight,
but at the end of the day, just saying "thank you" to your customer
may separate you from your competition.

From the President
by Makenzie Appleton, Prairie Vista Village

I am honored to have served our community and businesses as the President
of the Altoona Area Chamber of Commerce. Being a member and President has
been an incredible experience for me over the past year. It has been
wonderful to meet countless members and leaders in our community and hear
how our committed board of directors and staff can best serve you as the
voice of business in Altoona.
While Covid-19 has impacted our local community and businesses, the Altoona
Area Chamber of Commerce has continued to put on events, workshops, and
networking opportunities both virtually and hybrid this past year. The
Chamber is still as strong as ever with its welcoming and fun atmosphere,
informative speakers at our luncheons, and continues to host our monthly
events including Perk before Work, Business 101, and Noon Networking.
The Altoona Area Chamber of Commerce has and will continue to preserve and
strengthen a healthy business and tourism environment for the benefit of our
members, the community and visitors we serve. I look forward to continuing
the Chamber's history of connecting the network of businesses, non-profit
organizations, and our local officials to develop and grow our community in
2022.

Makenzie Moburg-Appleton
Altoona Chamber of Commerce
President 2021

Altoona Area Chamber of Commerce President's Club Members 2021
Adventureland of America, Inc.
Altoona Living Magazine
Bank Iowa
Bankers Trust Company
Bass Pro Shops
City of Altoona
Facebook
Great Western Bank
Heart of America Group
HyVee Food Store
Iowa Legends Roofing & Remodeling
La Quinta Inn & Suites Altoona/DSM
Legacy Bank
Outlets of Des Moines
Prairie Meadows Racetrack & Casino
Skinner Law Office PC
Wal-mart Supercenter
Ziegler, Inc.

Access Systems
Altoona Nursing & Rehabilitation Center
ATS Iowa
Cleaning Connection, Inc.
Community State Bank
Deery Bros. Chevrolet, Inc. Dealership
Des Moines Area Transit Authority, DART
Edward Jones Investments
L Baldwin, A Kline & L Sibley
Fareway Stores, Inc.
Gilcrest Jewett Lumber Co.
Helena Industries
Iowa Realty
Jethro's BBQ & Jake's Smokehouse Steaks
Keller Williams Realty Greater Des Moines
Midland Credit Union
Perkins Restaurant & Bakery
Snyder & Associates
Turner Construction
Van Trust Real Estate

Thank you so much for your ongoing support of the Altoona Chamber!

Farm to Table (Sept. 19h) & First Responders Luncheon (Oct. 6th)

November 2021
2 - Perk Before Work at CAP Theatre, 7:30am
2 - ELECTION DAY! Get out and VOTE!
5 - Member Appreciation Night at Hawk Heaven, 4:30pm-6:00pm
5 - 14 - Class Act Productions, The Adams Family @Part, performances Fridays at 7pm; Saturday - 2pm & 7pm; Sunday at 2pm.
Get tickets at www.captheatre.org
8 - Ribbon Cutting Ceremony, Focus Family Eye Care, 550 36th Ave. SW, Ste K1 at 4:00pm
11 - Salute to Veterans Breakfast at HyVee, 6am-11am
15 - 12 Days 'Til Small Biz Saturday Shop Local Promotion! See our Facebook page for more details & local gift giving
16 - Noon Networking at Social Eats & Crafts, 655 NE 56th Street, Pleasant Hill with House Representative Brian Lohse, 11:45am
19 - Ribbon Cutting ceremony, Green State Credit Union at Noon
25 & 26 - Happy Thanksgiving! Chamber office closed!
26 - January 2nd - Jolly Holiday Lights, Adventureland Campgrounds
27 - Small Business Saturday - SHOP LOCAL!
27 - Christmas in Olde Town, 2-5pm for Family Fun; 6-8pm Olde Town Cheer - wine & craft beer vendors, smores and more!
29 - Cyber Monday - SHOP LOCAL!
29 - Home for the Holidays Love Local Campaign! Check out our Facebook page for more details on how you can support our
local boutiques and small businesses this holiday season.

December 2021
1 - Jolly Holiday Lights, Adventureland Campground now until January 2, 2022
4 - SEP Kiwanis Breakfast with Santa at the Altoona Fire Station, 8am - 11am
7 - Perk Before Work at the Altoona Campus, 7:30am
11 - Breakfast with Santa at HyVee, 9am-Noon & 1-3pm LIVE reindeer
23 - January 2, 2022 - Chamber office CLOSED! We'll see you in the New Year!

No Committee Meetings in December! Enjoy your time with family and friends this holiday season. Shop small, shop local eat & drink at your neighborhood restaurants and venues, start thinking of your goals for 2022 and remember what's really
important in life!

Support Local!

2021 Holiday Ecommerce Trends to Watch
Susan Meyer, Big Commerce
The 2020 holiday season was — to borrow an overused but nevertheless true phrasing — unprecedented.
For months, ecommerce experts had been predicting record ecommerce sales. After all, the results of the COVID-19 pandemic kept many
from seeing their loved ones in person or from shopping in physical stores. Many of those predictions came true.
In fact in 2020, U.S. consumers broke records holiday shopping during Cyber 5, with online sales rising 20.6% year-over-year.
Now as the 2021 holiday season approaches, many retail businesses are wondering what this year has in store.
We talked to ecommerce experts from around the industry to learn what they believe are the trends most driving the 2021 holiday season.
Here’s what they said.
Increased Online and Hybrid Shopping
“As we head into the 2021 holiday season, even as in-store shopping begins to reopen its doors once again in certain regions, online shopping
is here to stay and will continue to grow. More consumers are continuing to shop on mobile devices and the digital realm is entering the walls
of traditional stores. The future of retail is both online and offline.
Before ever stepping foot into a physical store, shoppers are encountering various digital touchpoints as they go through their decisionmaking process. They can research product details, find customer reviews and recommendations, as well as compare pricing. Pairing together
offline strengths and online advantages is the key to enhancing interactions with customers whether they choose to buy online or in store
this holiday season. Delivering an exceptional customer shopping experience is key.”
…But Also Be Prepared for More Ways to Shop
“It’s tempting to assume the biggest trend that will impact the 2021 holiday season will be a greater influx of shoppers, based on the fact that
ecommerce has grown explosively over the past year. However, we believe that unpredictability will be the greatest challenge for online
businesses.
It’s hard to predict where the largest segment of shoppers will come from. No doubt, this online shopping season will be busy, but at the same
time, shoppers from across the country have cabin fever. Many may be itching to get out and back into malls and outlets.
It’s hard to say whether more shoppers will stay hunkered down and continue to shop exclusively online, if most of them will be raring to get
out and back into the traditional retail holiday experience, or if there’s going to be a healthy mix. Businesses with both online and brick-andmortar locations had better be prepared for both scenarios.”
Connie Wong, Marketing Manager, Silk Software
“While many states and municipalities are reopening, the lessons of the COVID-19 era will shape retail for years to come and possibly forever.
Many merchants have felt the squeeze of supply chain limitations. It’s more essential than ever to have a diverse array of products, services
and channels for fulfillment. Creating a comprehensive ecommerce strategy can ensure you have the functionality in place to further adapt
when customers’ needs inevitably change again.”
Sarah Toth, VP Marketing & Partnerships, Guidance
Give Shoppers What They Want: Convenient Options
“The biggest trend this holiday season will be “convenience.” Shoppers will be asking.
1. Can I order online, when and how I want?
2. Can I pick up in store when I want?
3. Can I reserve in store and have the product waiting for me to try?
4. Can I get immediate delivery?
5. Can I return my purchase through a simple collection service, or return to the store and have replacement goods waiting for me?
Retailers that develop strategies based on these “5 C’s” of convenience will be in a great position for this holiday season.”
Alan Moore., Group Managing Director, RANDEMRETAIL
Prepare for Shoppers Starting Early
“Consumers will start shopping early. Supply chain disruptions from the past year have left a lasting impact on perceptions. Last year, we
heard that 70% of shoppers intended to shop early to avoid both crowds and items being out of stock. Similar trends are expected this year.
To meet early demand, retailers should consider launching holiday plans and promotions earlier than usual.”
Erin Sagin, Product Marketing Manager, Google

BIZ SPOTLIGHT...
When Lisa Grell found herself no longer employed due to a
downsizing/outsourcing of her job of 27+ years, she decided to take the
opportunity and explore starting a business. With her partner's (daughter
Tammy Wilkerson) deep knowledge of sewing and crafting, they joined
forces to open a fabric store.
Altoona was the perfect location as the area was growing and lacking a
fabric and craft store. Planning was started and a location secured, Fabrics
& Fun opened their doors on 7/1/2019. Their philosophy is to sell fabrics
while providing a fun experience for customers and employees.
Fabric Novelties Patterns Knitting Felting & More

550 36th Ave SW Suite K
Altoona, IA 50009
Call us at (515) 967-4923
www.fabricsnfun.com

They are dedicated to giving their customers the very best gifts with a focus
on comfort, hope, happiness and joy.

550 36th Ave., Ste. D
Altoona, IA 50009
(515)745-2510
www.poseyandjetts.com

Founded right at the start of the 2020 pandemic, their original business plan
was to sell adorable Warmies® that made their way into the heart of their
grandson Jett when he was a toddler. But as their store grew both in the
community and online, they found there was a need for other gift giving
options. And it wasn't just in products, but in the meaning behind the gifts care and compassion. Their gifts were finding their ways into the hands and
homes of those going through not only day-to-day life, but many facing life
challenges as well.
So they quickly expanded their line of products as well as their impact on
their customers with their Blessing Bags. Whether you visit the store inperson or online they believe their gifts, resources and encouragement will
provide a much needed light to not only your home, but in the homes of
your loved ones too.

